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Launching a new product in an untapped market

Exploring creative ways to offer consumers what they want, as well as

making them aware of what they need

Considering the growing market in male grooming products



Men Ages 18-35




® Growing popularity of men’s grooming products

® 2016 is the year men are finally realizing grooming products are a worthwhile investment*
® 300% increase in sales of men’s grooming products in 2015
® Estimated $21 billion in revenue for 2017*

®  Cultural norm shift

* Esquire Magazine 2016
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Brand Mission

“To incorporate health and style info a man’s daily routine, while giving him

confidence to handle the friendly and intimate moments in his life.”



“Our purpose is to redefine the modern man, by focusing on the beginning of his day. We want to

highlight his spirit while also creating an open forum to talk about genital health topics. Private Bar
is committed to men’s grooming and incorporating health and style into a man’s daily routine. We
use natural ingredients to ensure maximum comfort and confidence for everyday moments, both

friendly and romantic.”
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~Marketing Goals—

Private Bar’s social goal is to encourage men to develop a healthier relationship
with personal hygiene, while increasing their self esteem, therefore allowing them

to reach their full potentiall.
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® Position Private Bar as a positive social change

® |dentify men as the responsible party in creating confidence in intimacy

® Educate men on the normalcy of practicing excellent personal hygiene

® Establish Private Bar as a brand that nurtures the well-being of its consumers
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Platform to advertise Private Bar but also a hub for men's health and style tips

Health products have a growing social media viewership among millennials

Sports sponsorships

Opportunity to be more light hearted about men’s health
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Private Bar Tweets

Follow appropriate brands
that extend our message

Track Brand Mentions

Offer special deals to followers

# GoingPublic With OurPrivates
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Private Bar
@private_bar

“Our purpose is to put health and style back
into @ man's daily routine.”

@ Chicago, IL
& Privatebar.com
(@ Joined April 2014

PrivateBar

2 443 followers you know

[BEQ =0
Eoofl=

H piscover & Me W

TWEETS ~ PHOTOSVIDEOS ~ FOLLOWING  FOLLOWERS  FAVORITES
1,759 35 131 20.1M 25 More v
Tweets  Tweets and replies

PINNED TWEET

en] Private Bar orvatebar

Lorem ipsum dolor sit amet, consectetur adip-
isicing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua.
Lorem.ipsum.com/link

§aa Privae Bar

Lorem ipsum dolor sit amet, consectetur adipisicing elit

by Your Name @yourname

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremaue
laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi
architecto beatae vilae dicta sunt explicabo. Neme enim ipsam voluptatem quia voluptas
sit aspernatur aut odit aut fugit.
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Over 140 5K races take place within the

Chicago Metropolitan Area every year.

The average gross earnings of a Chicago

5K is between $23,000 - $35,000

Average participation for Chicago 5Ks,
including runners and support staff,

ranges from 4,000 - 8,000 individuals
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Introducing
THE FIRST EVER

Soap For Your Privates

PRIVATE

Going Public With Our Privates [B AD
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ATTENTION TO DETAIL

Is the difference
between average
and remarkable.
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Private Bar
Jingle - Courtesy of
InterChorus (DePaul University Male Acapella Group)

https://www.marsha-sanchez.com/private-bar-jingle



https://www.marsha-sanchez.com/private-bar-jingle
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