
Private Bar
Going Public with Our Privates



Situation
● Launching a new product in an untapped market; personal care product sales 

are down
● Exploring creative ways to offer consumers what they want and also making 

them aware of what they need
● Considering the growing trend of male grooming products



Target Audience

● Men Ages 18 to 35 



Demographics









Design
Logo design



Image of Private Bar Labels



Image of Private Bar Packaging 



Marketing Goal

Private Bar’s social goal is to encourage men to develop a healthier relationship 
with personal hygiene, while increasing their self esteem, therefore allowing them 

to reach their full potential.



Objectives
● Position Private Bar as positive social change
● Identify men as the responsible party in creating confidence in intimacy 
● Educate men on the normalcy of practicing excellent personal hygiene
● Establish Private Bar as a brand that nurtures the well-being of its consumers





Social Media Intro







Twitter

- Private Bar Tweets
- Follow appropriate 

brands that extend 
our message 

- Track Brand Mentions
- Offer special deals to 

followers
- #GoingPublicWithOur

Privates





- Public Initiatives Intro Page - 



Private Bar 5K
Bullet points of statistics and the benefits of sponsoring a 5K as a way to introduce 
a new product.

Research 5k viewership and participation for previous 5K events in Chicago.



5K







- Traditional Media Intro Page -





Advertisement in 
Men’s Health 
Magazine 









Conclusion Page
Images from all three marketing avenues



https://www.marsha-sanchez.com/private-bar-jingle

Private Bar
Jingle - Courtesy of

InterChorus (DePaul University Male Acapella Group) 

https://www.marsha-sanchez.com/private-bar-jingle


Thank You


