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“To be recognized worldwide as the busline of choice.”
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Brand Design Idea #1

NUnited
scNaBuslines













Video Commercial-Double Click Me



https://docs.google.com/file/d/0ByPytRt8ZWFMTFRrUUxfZEFQN1E/preview

Brand Design Idea #2




What does it mean?

noun

vigor and spirit or
enthusiasm
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Travel Hackers
Do you consider yourself a Travel Hacker Do you plan to check off a Bucket List
who can work the system to get deals? destination in 20167
wvewwewew o )
- -

0%  26% 12% 60%  35% 21%

Millennials Gen X Baby Boomers Millennials Gen X Baby Boomers

Millennials are hip to Hipmunk. Designed and built by a staff of >70% Millennials, for the third year
in a row, we analyzed the generation gaps in how people travel.

@ Do you prefer staying in vacation rentals? D? Yo credltf cagds toearn hotel
points or flight miles?

dab L] '] o8 F- o

44%  23% 1% 4%  36%  28%

Millennials Gen X Baby Boomers Millennials Gen X Baby Boomers

P / & o
THE MILLENNIAL GEN X BABY BOOMERS Mix Pleasure with Business
18-34 years old 35-54 years old 55+ years old
@ Would you extend a business trip into a leisure trip?

Always On The Go o 55% 2\28% E\25"/o
Willyou take more leisure tripsin @ How many flights will you take this year '

L/ 2016 vs. 20157

Millennials Gen X Baby Boomers
Yes Constantly Connected
59%
What is the most important in-flight @ Would you take a leisure trip
amenity when you travel for leisure? without gadgets?

0 13 4-6 79 1 Q Q Q 8% % 24%
Millennials Gen X Baby Boomers Flights Per Year B — |

4% Wi-Fi 33%Wi-Fi 16% Wi-Fi



Bliesure!?

Combining business travel and

leisure travel into one trip



Travel agency use of U.S. travelers who booked a bleisure or leisure trip 2016
Share of U.S. travelers who booked a ‘bleisure’ or leisure only trip in the
12 months leading to May 2016, by travel agency use

M Leisure travel only W Combined business and leisure (bleisure) travel
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Used a travel agent for booking Did not use a travel agent for booking
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BOOK A TRIP

SIGN IN TO VERVE REWARDS

Leaving from

Going to

Jan 9, 2017 Add return trip

1 Passenger

(Ox

Discount

Promo code

HOME BOOK TRACK

TRIPS




Destination Driven

Verve

CHICAGO

2017.02.01 - 6 PM
ROW: J-3 SEAT: 130
$76.25




eeeee ATET = 19:33

Instagram

Ve Verve

- Montana >

Disconnect, extend yb

and call in sick. Experie
a drive beneath the clou

@ 394 likes

Tanya89 Hill #adventure m
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Destination Driven



Thank You
Q&A



